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Promotional activities listed below are provided for informational purposes only.  No 
endorsement should be implied unless specifically stated.  Terms and conditions of participation 
are the responsibility of the activity organizer.  Please contact the organizer directly for further 
information.   
 
Section I.  Trade Shows 
 
§ Middle East Natural Products Expo 2004, December 6-8, Grand Hyatt Hotel, Dubai.  

For more information please visit the following web-site: www.globallinksdubai.com                                           
 
§ Gulf Food Show 2005, February 20-23, Dubai. Gulf Food is the Middle East’s 

premier food trade event.  ATO Dubai is organizing the U.S. Pavilion that will house 
up to 75 booths for U.S. companies.  For more information please visit the following 
web-site: http://www.usembabu.gov.ae/atodubai.htm 

 
§ Gulf Int’l Food Expo 2005, Summer, Oman Int’l Exhibition Center, Muscat, Oman.   
 For more information please visit the following web-site: www.omanexpo.com  
 
§ Franchising Middle East 2005, March 29-31, Dubai International Exhibition Center, 

Dubai.  For more information please visit the following web-site: www.iecdubai.com 
 
§ Middle East Poultry Show 2005, April 18-21, Dubai World Trade Center, Dubai. For 

more information please visit the following web-site: www.mediaccom.com 
 
Section II. Retail In-store Promotions  
 
The following promotions (tentative planned) will feature U.S. consumer ready food products.    
 

 
Dates (2005) 

 
City 

 
Chain 

 
# Stores 

 
Comments 

 
May 

 
Kuwait 

 
The Sultan 

Center 

 
7 

Get in on the 
action with 

Kuwait’s largest 
private food retail 

operation. 
 

 
Section III.  Hotel, Restaurant, Institutional (HRI) Food Service Promotions  
 
1. Local Chefs training seminar is proposed to be hosted jointly with SUSTA.  Proposed time 
frame: September 2005.  
 
2. Menu Promotion is proposed to be hosted jointly with SUSTA at one of the major hotels in 
the United Arab Emirates.  Tentative proposed time frame: Fall 2005.  
 
Section IV. Other Promotional Activities  
 
1.  Multilateral International Conference on Biosafety, in Muscat, Oman, February 21-23, 
2005.  The event is organized by the Omani Ministry of Regional Municipalities, Environment 
and Water Resources.  The target audience includes GCC food safety decision makers.  The 
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main goal of the symposium is to guide GCC food safety policy towards adopting prevailing 
international standards and trends.   
 
2. Marketing Seminar on Brand Development and Maintenance, in Dubai, UAE, early March 
2005. ATO Dubai is organizing this event jointly with the U.S. Agricultural Affairs office, 
Cairo, Egypt.  The objective for the marketing seminar is to educate key decision makers in 
the retail and HRI sectors on consumer identification with branded products and how service 
providers in these sectors can utilize such information to increase overall consumption of 
U.S. foods.  Target audience includes hotel F&B managers, restaurant managers, retailers, 
wholesalers, importers/distributors.  
   
3.  NASDA/FMI and NRA Buyers Missions: Scheduled for May 2005.  Food importers, 
retailers, wholesalers and HRI companies from throughout the GCC-5 region will be 
recruited to participate in both missions to meet with U.S. food supplying companies.  
 
Key Market Information 
 
1. U.S. exports of food and agricultural products to the Gulf Cooperation Council (GCC) 
countries covered by ATO-Dubai continue to grow. For 2003, U.S. trade to this market 
reached a record US$450 million.  GCC-5 member countries rely on imports (85-90 percent) 
to meet their food requirements.  Food imported from the U.S. is mostly consumer-ready 
food products.  Because of pricing, bulk or intermediate agricultural goods are sourced 
primarily from third countries.  In addition to servicing demands of the GCC market, U.S. 
food products and agricultural commodities are transshipped thru Dubai to other Middle East 
countries, CIS countries, Iran, India and East Africa.  For trade statistics please visit the 
following Web-site: http://www.fas.usda.gov/data.html 
  
2. The 2004/05 edition of the American Food Directory published by ATO Dubai is available.  
This annual publication identifies known suppliers and importers of U.S.-origin food products 
within the GCC-5.  Indexed by product, country and brand, it is an excellent, up-to-date 
reference source for identifying potential agents, importers and distributors for U.S. 
products in this region.  Contact ATO Dubai for a copy.   
 
4. Reports of Interest: Below is a list of recent post reports of possible trade interest: 
 
§ Exporter Guide For Doing Business in the GCC-5 (TC4016, 09/26/04) 
§ Kuwait Annual Poultry& Meat Report (KU4003, 9/01/04) 
§ UAE Annual Poultry Report (TC4014, 8/31/04) 
§ Kuwait Annual Fairs Report (KU 4002, 8/22/04) 
§ Ban on U.S. Poultry Meat & Egg, Lifted (QA4003, 7/07/04) 
§ GCC Standard for “Halal Slaughter” (KU4001, 6/29/04) 
§ U.A.E. Annual Fairs Report (TC4011, 6/19/04) 
§ Bahrain Annual Fairs Report (BA4001, 5/31/04) 
§ Ban on U.S. Poultry & Egg Export to U.A.E. Lifted (TC 4009,5/18/04)  
§ Tobacco & Products (TC 4008,5/17/04) 
§ U.S. Halal Accredited Societies (TC4007, 5/10/04) 
§ Qatar Annual Fairs Report (QA4002, 5/10/04) 
§ UAE Ban on Poultry (TC4001, 3/9/04) 
§ Qatar Temporary ban on Imports of U.S. Meat & Eggs (QA4001, 3/8/04) 
 
To take part in the any of the activities you have read about in this report or for any 
questions you may have, please contact us as follows:   
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U.S. Mailing Address: U.S. Agricultural Trade Office - Dubai 
  6020 Dubai Place 
  Dulles, VA 20189-6020 
 
Local Mailing Address: U.S. Agricultural Trade Office 
  U.S. Consulate 
  P.O. Box 9343 
  21th Floor 
  Dubai World Trade Center 
  Dubai, United Arab Emirates 
 
Telephone: 971 4 311-6183 OR 311-6100 
Fax:  971 4 311-6189 
E-Mail:  atodubai@emirates.net.ae 
Internet Homepage: www.usembabu.gov.ae/atodubai.htm 
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